Sustainability Strategy for 2021-2025 RS GROUP

The Company brought sustainability issues gathered from stakeholders to be analyzed in conjunction with practical
guidelines from regulators while sustainable development is integrated with work processes agreed and approved by the
Corporate Governance and Sustainable Development Committee. The purpose is to determine framework, approach, long-

term strategy and later formulate operating plans with Prosperity, People and Planet as the core strategy and Principle and
Share Value as the supporting strategy.

Sustainability Commitment to High Purpose

“Inspire and deliver knowledge through valuable entertainment and solutions that
sustainably enhance quality of life of the people”
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Prosperity

Elevating livelihoods of
people in the society through
inspirations from product
innovations for health and
beauty with global safety
standards and systematic big
data management to perfectly
address all customer needs.
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People

Enhancing capabilities of
employees by effectively
managing knowledge warehouse
and delivering inspirations via
knowledge to people in the
society with respect to value
co-creation and delivery through
multiple channels covering all
stakeholders.
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Principle

NZ.
Planet

Undertaking business strictly
according to environmental
laws and regulations, fostering
a mindset for employees to
utilize resources economically,
conserve nature and be aware
of environmental impacts
across supply chain as well as
considering investment with
partners who are concerned of
the environment.

Committed to becoming an efficient organization with ethical, fair, transparent and accountable business
conduct who is responsible for all stakeholders including society and environment to achieve balanced

and sustainable growth.

@%@

Share Value

Synergy thorough Entertainmerce Business Model for building seamless big data and seamless customer
experience Creating value for diverse products and services via extensive distribution channels that
synergize each distinctive business to meet expectations of stakeholders across business value chain
from upstream to downstream as well as be mindful of impacts on them.
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Sustainability Framework and Guidelines 2021-2025

« Code of Conduct
« Good Corporate Governance Policy @
« Whistle blowing

E Enterprise Risk Management

PRINCIPLE

Commitment
& Tone from the Top
Conducting business with
ethics, fairness, transparency,
accountability and
esponsibility for all

stakeholders.

PLANET

Eco Effective

& Waste management

Systematically reducing

waste in business

processes and cultivate a

lasting environmentally

conscious mindset.

« Energy Saving
« Nature Conservation
« Greenhouse Gases Emission Reduction

« Structured Waste Management @v;}

DIVERSITY

ﬁj « Green supply chain

@ « Information Management,
« R&D and Innovation

« Cyber Security
PROSPERITY

R&D & Strategic
Partnership

Innovating and delivering
quality products and services
that meet diverse needs of

customers.

PEOPLE

Multiple Skill
& Mind set to Passion

Building capable workforce
who can manage and pass on
“knowledge” to others in a
systematic manner.

« Human Rights

ED% « Customer Satisfaction Guarantee
p » Capability Building for Employees

« Knowledge Warehouse Development



