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RS GROUP

Our Mission

Inspire and fulfill people with valuable
entertainment and solutions.

Core Values
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RS GROUP
Corporate background :
Milestones to successful business transformation

Explorer in music Ventured into media channel owner Transformedinto a fully integrated commerce business with
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RS GROUP
About RS Group : A glance of our Success

The Group consists of commerce products & platforms and leading media channels
(Digital , Radio, and Music Cos.)
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Product Sales channels
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COMMERCE

With storytelling as a key differentiator,

RS Group converts viewership into a D2C
sales model via multiple shopping platforms
that provide products and services in unique,
memorable, and valuable ways with our
own product company and a complete

fulfillment loop.

Even though the Covid-19has unpredictably
affected all sectors in202Q but our commerce
business was able to adapt quickly and
responded to the situation in a timely

manner with suitable plans.
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Your Wellbeing Partner

A multi -platform shopping destination
for holistic health and wellbeing




LI F ESTAR* Innovative wellness product company
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Live Your Life

Modern direct sales business that drives and transforms people's
lives for sustainable living and well -being with premium innovative
health and beauty products
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Media &
Entertainment




ENTERTAINMENT
MANAGEMENT

Key channels to acquire 2C

database forsEntertainment Tstrategy.

RS GROUP
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A digital TV channel that captivates audiences
nationwide with flavorful content
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‘ OO| ISM No.1 urban music station in Asia
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Other Business




Asset management and personal lending service




Entertainmerce Business Model

RS GROUP

Commerce Platforms

TV: \'V ﬂ (PSI) Online: COOL
AMARIN workpomt any thin 9

App & Website
Online: BSA

Website & iiii Virtual Mall
Mobile Application

Products &
ServicesCompany E-Commerce: .
‘ Entertainmerce
Experiences
Telemarketmg Digital Marketmg
_‘ (Inbound) (Inbound)

Outbound Marketing Utilizes Inbound
Inbound
Sales
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Interested Customers

Database

Outbound

ulife Website : ulifespace.com
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150k Business Partners
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RS GROUP Ecosystem
under Entertainmerce




5 key drivers under RS GROUP

LIFESTAR* Ul¥fe
Health & Wellness World class
products products

Innovative wellbeing products

RS GROUP

. : ¥ e
RS CO?L Ulife Over 120SKUs under in-house é n E&
. anyfhing development team
Home shopping & Online / Direct sale Series News,  Music Online Concert&  On-ground
multi -platform Application Sport content content Fan meeting event
Focusing on wellbeing products Varieties of contents

Over 1.8mn customers
and 15 of MLM business partners

Products
&

. Innovation
Omni-channel

commerce
platform

[ ]
3 COOLISM  @japple
TV Radio Online/
Social media

Most diversified media and channel
Ecosystem

under

Multi media
channel

Digital
solution

Reaching8 mn audiences/day
plus over 50mn followers
on social media

Entertainmerce
model

covering interest for all generations
12,000songs plus overl00drama series

"] =
@oapple @
Online marketing Popcoin
solution

Digital marketing services and Popcoin

Smart marketing platform to enhance
efficiency of marketing
communication



RS GROUP
Popcoin, Digital marketing solution

Smart marketing platform to enhance efficiency of marketing communication

Channel & Reach Target Group Content &
Brand Collaboration

800,000 Age 18—44 EE"&D X kamikaze

— Popsters Nationwide
ﬁLQﬁ"&L CUsE N e,
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032 - . HAMBUKGER
26-29 18% Pet Hi sier -
280,000 - T o
MEN
followers o ; "
on social media platform (LIVE NATION L3 '"».!.I'.:,HNNIE 10006
Key targets
Crypto K-Pop
Traders Fans

*Reached80k in 3 month

RS GROUP X
(Launched since Nov22)

Jin Content
Users i PartnersS
RS GROUP Database




RS GROUP
Creating value by orchestrating interaction
between business units and consumers

A Build an comprehensive content platform to integrate

RS physical and digital asset across different channels

Media,
Content on a flexible, versatile, and reliable central platform

A Unlock and enhance valueof entertainment contents by
converting to digital assets

Create anetwork effect for the entertainment content

N >\

A Build direct engagementwith consumers with better
efficiency across marketing funnel by deploying
Popcoin as a key marketing tools.

A Allow no limitation to access contentsthrough physical

Marketing, and digital assets

Event




‘.‘“ Direction

Growth direction of Entertainmerce

Sale channel
expansion

and leveraging
online market

Diversified products
to reach
untapped market

&

LA

A Leading player in
beverage market

A Masstigesegment
for ULife

A Home appliance

A Financial service

Seamless Big data

World class contents  across RS group
for new targets and
strengthen online
platform

Contents

Channel

A K-pop andintl.
contents customized
to Entertainmerce

A Contents designed
for online platform

A Lifestyle campaign

A Raise online revenue
contribution > 20%

A > 1 mn business
partners on MLM

A Export to CLMV

A Hypermarket

A Specialty shop

A Hospital / Clinic

A Series, Sport, News CRM
A 7089038nusic library

A Variety of online

To 3>

50mn subscribers

Separated big data
on each business A MLM Ul¥fe
content with over A Popcoin smart -
marketing platform A Digital Cyapple

RS GROUP

Leaping growth via
inorganic expansion

A JV with leading
players of industry

A Instantly add new
product & platform
of commerce

A AmcC CHASE

solution




Sustainability




SUSTAINABILITY FRAMEWORK

AND GUIDELINES

20212025

RS GROUP

Rising for Sustainable growth

PRINCIPLE
Commitment & Tone from the Top

Conducting business with ethics,
fairness, transparency,
accountability and responsibility
for all stakeholders.
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PROSPERITY
R&D & Strategic Partnership

Innovating and delivering quality
products and services that meet
diverse needs of customers.

o
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UGreen supply chain

' D x daddimatioAMENagemEnE A U
CR&D and Innovation
UCyber Security
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PLANET PEOPLE

Eco Effective & Waste management Multiple Skill & Mind set to Passion
Systematically reducing waste in Building capable workforce who

business processes and cultivate a can manage and pass on

lasting environmentally conscious 11 P2l FAEALAT OP DOE £
mindset. systematic manner.

%l £FOEU 3 AxET E (Human Rights
. AOOO0E #bi O0&Ox A OE b iKnowledge Warehouse
" OFAI EPOOAE ' AOAEDO %I1DEV@IGpEent
Reduction UCustomer Satisfaction Guarantee
U 3000A000&FA 7A00A - MapallifEBulidinG for Employees
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ENVIRONMENTAL
MANAGEMENT

Performance Highlights

Conduct business in strict compliance with
laws and regulations related to
environment and raise awareness for
employees to utilize resources efficiently
by conserving nature and taking in to
consideration environmental impacts
across the supply chain as well as
considering investments with business
partners who are environmentally

responsible

RS GROUP
Environmental Management

4 0 0

Tons Case Case

of disputes or violations case of significant leakages
of environmental law in production facilities

of waste disposed of through
appropriate landfill methods

= v &

Electricity consumption of 170employees
5,217,30kilowatt completed training
4% increase from 2020 and passed the assessment

Water consumption of
44 227cubic meters
1% increase from2020

52 £EAOAOEDPI DHBC A xEODPI T £ OAI ET NA

AT A OFEAUAI ETET CcObPlT S0ANAEO - AAEA 3
for the year 2021
10,542 5,120 128
Liters kilograms Trees
reduction in fuel consumption reduction in _car_bon dioxide reduction in tree cutting
emissions
195,780 30,120
Liters kilowatts

reduction in water consumption reduction in energy consumption



Financial
Highlights




